160 Bunyck 2 (47) 2025 Issue 2 (47) 2025
Exonomixa Economy

EKOHOMIYHI HAYKH

UDC 2-57(477.43004

Chaikovska O. V.

Candidate of Philological Sciences, Associate Professor,
Head of the Foreign Languages Department,
Higher educational institution “Podillia State Univesity”
Kamianets-Podilskyi, Ukraine
E-mail: olgachaikovskaya@ukr.net
ORCID: 0000-0001-9161-457

Chaikovskyi O. V.
Postgraduate Student at the Department of Management and Public Administration,
Educational and Scientific Institute of Business and Finance,
Higher educational institution “Podillia State Univesity”
Kamianets-Podilskyi, Ukraine
E-mail: olehchaikovskyi@ukr.net
ORCID: 0000-0002-3175-242X

PROSPECTS FOR GREEN PILGRIMAGE IN THE KHMELNYTSKYI REGION:
THE ROLE OF DIGITAL TECHNOLOGIES IN THE DEVELOPMENT
OF THE CAMINO PODOLICO

Abstract

Religious tourism is one of the most dynamic areas of the tourism industry, combining spiritual experiences, cultural heritage
and economic development of regions. One promising area is green pilgrimage, which involves environmentally responsible travel
and digital technologies to improve the tourist experience. In this context, developing the Camino Podolico pilgrimage route in the
Khmelnytskyi region is an important aspect that can contribute to preserving the natural environment, attracting international tourists
and creating new opportunities for local communities. The study is based on an analysis of global practices in developing pilgrimage
routes, particularly the experience of the Camino de Santiago in Spain. Digital technologies, such as mobile applications for navigation
and booking, play a key role in increasing the route’s accessibility and improving communication among pilgrims. To analyze the
tourist attractiveness of the Camino Podolico in the Khmelnytskyi region, the method of assessing the tourist readiness of the region
(TDI) was applied, which includes a comprehensive assessment of such parameters as infrastructure, resource base, socio-economic
level and competitive position. Each indicator was evaluated on a 5-point scale, which made it possible to determine the region's
generalized index of tourist attractiveness. The obtained TDI value of 3.12 indicates a moderate level of readiness of the Khmelnytskyi
region to receive pilgrims and the need for further development of the route.

To transform the Camino Podolico into a powerful tool for attracting tourists, a set of measures has been proposed, including
activating the involvement of local entrepreneurs and organizations to create a developed network of budget accommodation and food
for pilgrims, expanding the advertising campaign, as well as strengthening cooperation with international pilgrimage associations to
popularize the route among foreign tourists.

Thus, the study confirms that green pilgrimage tourism in the Khmelnytskyi region has significant potential, but its implementation
requires an integrated approach, including infrastructure development, digital solutions and international cooperation. Camino
Podolico can become essential for the region s cultural and spiritual development and economic growth.
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Introduction. Religious tourism is one of the most dynamic sectors of the tourism industry, combining spiritual
experiences, cultural heritage and economic development of regions. One of the promising areas of this type of tourism is
green pilgrimage tourism, which involves environmentally responsible travel and digital technologies to improve the tourist
experience. In this context, developing the Camino Podolico pilgrimage route in the Khmelnytskyi region is of particular
interest, as it can contribute to preserving the natural environment, attracting international tourists, and creating new oppor-
tunities for local communities. For example, the Green Pilgrimage (GP) project demonstrates that pilgrimage is one of the
most dynamic tourism segments, with over 300 million pilgrims annually [6]. Well-known pilgrimage routes, such as the
Way of St. James, record an annual 10% increase in the number of visitors, in particular among non-religious travellers. This
indicates a growing interest in journeys that combine spirituality, culture and environmental sustainability. The Camino is not
just a route but a unique experience. It is an opportunity to test your strength, find answers to important questions and feel the
unique spirit of the pilgrim community. Having tried it once, many return again — after all, “Camino once, Camino forever”.

In this context, the Camino Podolico, which passes through the Khmelnytskyi region, becomes a powerful tool for
the region’s development. The route contributes to the preservation of local traditions, job creation and the development
of low-impact tourism. In addition, using mobile applications and digital platforms for route planning makes pilgrimage
trips more accessible and comfortable.

Kunaeva (2012) examines the issue of sustainable tourism management along the Camino de Santiago pilgrimage
routes. The work focuses on the impact of tourism activities on territorial resources and mechanisms for preserving cul-
tural heritage [7]. Lois Gonzalez (2013) explores the contemporary revival of pilgrimage on the Camino de Santiago, ana-
lyzing its impact on forming territorial identity [8]. The authors highlight the increasing commercialization of the route,
which is changing its religious and cultural context. Campos et al. (2022) analyze the ecological footprint of the Camino
de Lebafiego pilgrimage route in Spain [5]. They use the Life Cycle Assessment (LCA) method to determine CO2 emis-
sions, emphasizing the need to introduce environmental certificates and the use of public transport. Meisté et al. (2019)
explore the concept of green pilgrimage tourism, particularly in Lithuania, and point to the lack of research on this topic
in the region [9]. They propose combining religious, spiritual, and eco-tourism, calling for conserving natural resources.

Romanelli et al. (2021) examine the role of religious tourism routes in developing local communities [10]. Ana-
lyzing data on the Camino de Santiago and the Via Francigena, the authors highlight the importance of collaboration
between local communities and tourism operators for sustainable development. Sharpley (2020) draws attention to the
gap between theoretical approaches to sustainable development and its application in tourism [11]. The author emphasizes
the need to review the concept of sustainable tourism, considering the industry’s specifics.

Religious tourism in Ukraine, particularly in the Carpathian and Ternopil regions, has significant potential for devel-
opment due to its rich historical, cultural and sacred heritage. Studies show that although many sites are already included in
tourist routes, a substantial part of the resources remains underutilized, which requires more active promotion and support
from local authorities. For effective development, it is necessary to improve infrastructure and advertising strategies and
focus on economic benefits, cultural authenticity and accessibility of tourism products [1; 2; 3; 4; 9]. Despite the growing
interest in pilgrimage and religious tourism, scientific research is limited regionally, and there is a lack of scientific research
on the prospects for further development of Camino Podolico in the Khmelnytskyi region. In addition, the topic of the intro-
duction of digital platforms in the planning of pilgrimage routes has not been sufficiently researched.

Aim of the paper. This study aims to analyze the prospects of green pilgrimage in the Khmelnytskyi region and
explore the role of digital technologies in route planning. Based on the results obtained, identify key success factors and
develop recommendations for the further development of the Camino Podolico as a vital tourism product of the region.

Results. The Way of St. James (Camino de Santiago) is a pilgrimage route to the cathedral in Santiago de Compos-
tela (Spain), where, according to legend, the relics of the apostle James rest. Its history dates back over a thousand years,
and among the famous pilgrims were kings, saints and artists. In modern times, the Camino has gained popularity as a reli-
gious route and a path of self-discovery. Paulo Coelho’s book “Diary of a Magician” and the film “The Way” (2010) had
a significant influence on the revival of the Camino. Today, several routes, including the French, the Northern, the Portu-
guese, and others, range from 100 to 3000 km. The Camino is not just a tourist hike but a unique experience. People here
do not discuss everyday topics but talk about essential things. The atmosphere promotes internal changes, and chance
meetings can become significant. Among the symbols of the Camino, it is worth noting the pilgrim’s passport — a docu-
ment in which stamps are collected to confirm the route travelled, the Scallop Shell — a symbol of the Camino, which pil-
grims wear and use to mark the path, the Yellow Arrows — the prominent landmark of the route and, of course, the phrase
“Buen Camino!” — a traditional greeting and wish for a good journey.

The route is well marked with yellow arrows; for convenience, there are mobile applications (for example, Buen
Camino). Pilgrims usually spend the night in albergues — shelters, which can be municipal (cheaper) or private (with more
comfortable conditions). You can cook your food or take advantage of the “pilgrim’s lunch” in a cafe (6—15 euros). The
average budget is about 30 euros per day, but expenses can be reduced by choosing economical options.

The Camino is within the power of most people, but beginners should practice before the journey. The optimal
weight of the backpack is 7-8 kg. Required things: a comfortable backpack, a light sleeping bag, trekking shoes, a mini-
mum of clothes, a first aid kit, a headlamp and a water bottle.

A detailed description of all routes, divided into stages, can be found in the aforementioned application (Fig. 1).
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Fig. 1. Schematic map of all routes. Source: https://www.gorgany.com/pro/camino/

1. Historical significance of the route. The Way of St. James (Camino de Santiago) has over a thousand years of
history. Its significance goes beyond the religious context — it is a cultural and spiritual path that kings, saints and famous
artists have walked in different eras. Today, the Camino attracts not only believers but also those who seek self-knowledge
and new experiences.

2. Popularization and development of routes. A significant contribution to the popularization of the route was made
by Paulo Coelho’s book “The Diary of a Magician” and the film “The Way” (2010). Thanks to them, thousands of people
learned about this unique experience.

3. Factors influencing the development of pilgrimage tourism.

— Marked routes: yellow arrows and scallop shells are the prominent landmarks.

— Accommodation: development of the albergue network (pilgrim shelters), budget expansion and comfortable
accommodation options.

— Food: availability of economical options (for example, a “pilgrim’s lunch” for 6-15 euros).

— Additional services: mobile applications for orientation (Buen Camino, etc.) and luggage transportation services.

Analysis of the specifics of the implementation of the Camino in Spain, Portugal and France tells us that to develop
such a powerful pilgrimage movement, it is necessary to improve the infrastructure in the region (development of the
albergue network, creation of new routes), implement cultural initiatives through the organization of lectures, exhibitions
and festivals on the Camino, advertise the Camino on social networks, cooperate with travel companies, develop interac-
tive maps and mobile applications, and implement nature conservation programs along the routes. Therefore, developing
pilgrimage tourism requires an integrated approach: improving logistics, active marketing, and creating comfortable
travel conditions.

Khmelnytskyi region has a strong historical and cultural potential for developing pilgrimage tourism. One of the
key factors is the passage through the area of the Camino Podolico — the Podillia Way of St. James. Kamianets-Podilskyi
has become an essential node of the route, and since 2024, new sections of the route have been expanded to Zavalle and
Panivtsi, where the Church of St. James is located.

In addition, the region has a rich sacred heritage:

— Churches and monasteries — Dominican and Franciscan monasteries in Kamianets-Podilskyi, the Church of the
Most Holy Corpus Christi, etc.

— Orthodox shrines — Bakota Rock Monastery, Medzhybizh Fortress with Letychiv Church, the Church of the
Intercession in Dunaivtsi.

Today, pilgrimage within the Camino Podolico is actively developing, in particular in the Khmelnytskyi region.
According to the results of 2024:

— 247 pilgrims completed the route to Kamianets-Podilskyi, and 15 tried the new section to Zavallia and Panivtsi.

— Interest in the route is growing: Khmelnytskyi region is gradually becoming one of the centres of pilgrimage
movement in Ukraine.

— Confirmed European status: Camino Podolico is recognized as part of the European network of the Ways of
St. James, which opens up opportunities for international cooperation (Fig. 2).
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Let’s assess the Khmelnytskyi region’s tourism readiness index (TDI) for pilgrimage tourism along the Camino
Podolico route.

Formula TDI:
I4+R+5+C
4

TDI=
where:
— I — Infrastructure (hotels, roads, transport)
— R — Resource base (natural and cultural attractions)
— S — Socio-economic level (local business participation, economic impact)
— C — Competitive position (uniqueness of the route, international cooperation)

Table 1. Calculation of the tourist attractiveness index

Parameters Evaluation Justification
Infrastructure (I) 3 There are roads and budget manors but little specialized housing for
pilgrims.
Resources (R) 4.5 Many historical monuments, monasteries, and cultural heritage.
Social and economic level (S) 3 Tourism is developing but still needs the support of local businesses.
Competitive position (C) 2 The route is unique for Ukraine but is still little known internationally.

TD1_3+4.54+3+2_ 11.5_3‘12

TDI 3.12 means that the Khmelnytskyi region has a moderate level of readiness for pilgrimage tourism. Improving
the infrastructure (hostels, roads) and working on international route recognition is necessary.

The development of pilgrimage tourism in the Khmelnytskyi region, particularly the Camino Podolico route,
requires an integrated approach and the involvement of various stakeholders. One of the main problems is the limited
budget accommodation, which can be an obstacle for many potential pilgrims. Using private estates through partnership
programs can significantly improve the situation while stimulating local businesses.

Logistics also plays a key role in the convenience of following the route. The lack of proper marking and insufficient
integration into digital platforms can make navigation difficult for travellers. Improving the signage and developing a
mobile application can contribute to greater popularization of the route.

Another vital aspect is promotion and attracting new tourists. Organizing thematic festivals, creating active content
on social networks and involving bloggers and influencers can help spread information about the Camino Podolico. In
addition, educational initiatives such as lectures, youth programs and pilgrimages for church communities will contribute
to developing a conscious attitude towards the route and its historical value.

Equally important is the cooperation with tourist agencies and religious organizations, which will allow the
expansion of the tour network and attract international partners. Integrating the Camino Podolico with European
pilgrimage routes could take this tourist destination to a new level.
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Conclusions. Khmelnytskyi region has significant potential for developing pilgrimage tourism thanks to the
Camino Podolico and its rich historical and cultural heritage. Expanding the budget accommodation network, improving
logistical conditions, creating convenient digital navigation tools, and actively promoting the route through modern
media are necessary to attract more pilgrims. A critical component is the support of local businesses and integrating the
route with other regional tourist attractions. Thanks to an integrated approach and international cooperation, the Camino
Podolico can become one of the leading pilgrimage routes in Ukraine.

References

1. Luhovyi, B.V., & Ostrovska, N. (2022). Osoblyvosti rozvytku relihiinoho turyzmu na Ternopilli [Features of the develop-
ment of religious tourism in Ternopil] [in Ukrainian].

2. Nagirnyak, A. (2022). Palomnytstvo ta relihiinyi turyzm: Kharakterni rysy ta osoblyvosti [Pilgrimage and religious
tourism: Characteristics and features]. Economy and society — Ekonomika ta suspilstvo, (44). https://doi.org/10.32782/2524-0072/
2022-44-91 [in Ukrainian].

3. Panchenko, S.A. (2019). Relihiinyi turyzm v Ukraini: stan, potentsial, perspektyvy [Religious tourism in Ukraine: status,
potential, prospects]. Kyiv: Avtohraf, 2224 [in Ukrainian].

4. Pankiv, N. (2022). Tendentsii rozvytku relihiinoho turyzmu v Karpatskomu rehioni Ukrainy [Trends in the development of
religious tourism in the Carpathian region of Ukraine]. Visnyk Khmelnytskoho natsionalnoho universytetu. Ekonomichni nauky — Her-
ald of Khmelnytskyi National University. Economic Sciences, 304(2(1)), 77-89 [in Ukrainian].

5. Campos, C., Laso, J., Cristobal, J., Alberti, J., Bala, A., Fullana, M., & Aldaco, R. (2022). Towards more sustain-
able tourism under a carbon footprint approach: The Camino Lebaniego case study. Journal of Cleaner Production, 369, 133222.
https://doi.org/10.1016/j.jclepro.2022.133222 [in English].

6. Canton, H. (2021). World Tourism Organization —- UNWTO. In The Europa Directory of International Organizations 2021,
pp- 393-397. Routledge [in English].

7. Kunaeva, M. (2012). Sustainable tourism management along the Camino de Santiago pilgrimage routes (Bachelor’s the-
sis). HAAGA-HELIA University of Applied Sciences. Retrieved from: https://www.theseus.fi/handle/10024/40139 [in English].

8. Lois Gonzalez, R.N.C. (2013). The Camino de Santiago and its contemporary renewal: Pilgrims, tourists and territorial
identities. Culture and Religion, 14(1), 8-22. https://doi.org/10.1080/14755610.2012.756406 [in English].

9. Meisté, R., Navickiené, R., & Sadauskaité, R. (2019). Perspectives of green pilgrimage tourism in Lithuania. Balkan and
Near Eastern Journal of Social Sciences, 65-72 [in English].

10. Romanelli, M., Gazzola, P., Grechi, D., & Pollice, F. (2021). Towards a sustainability-oriented religious tourism. Systems
Research and Behavioral Science, 38(3), 386-396. https://doi.org/10.1002/sres.2791 [in English].

11. Sharpley, R. (2020). Tourism, sustainable development and the theoretical divide: 20 years on. Journal of Sustainable Tour-
ism, 8(1), 1-19. https://doi.org/10.1080/09669582.2020.17797 [in English].

Yaiikoscbka O. B.
Kanouoam Qinono2iuHux Hayk, 0oyeHm,
3a6i0ysay Kagheopu iHO3EMHUX MO8,
3axnao suwoi ocgimu «Ilodinbcoruti Oepoicasnuti yuisepcumenm
Kam aueywv-Tloodinvcoxutl, Yxpaina
E-mail: olgachaikovskaya@ubkr.net
ORCID: 0000-0001-9161-4574

YaiikoBcbkuii O. B.
acnipanm kagheopu mMeHeONCMeHmy, nyoniuHO20 YAPAasIiHHL Ma AOMIHICIPYSAHHS,
Hasuanvho-naykosuii incmumym 0i3necy ma QiHaucis,
3aknao suwoi ocsimu «Ilodinbcokuti Oeporcagnuil ynigepcumemy,
Kam sneyv-Tlodinbcoxutl, Yrpaina
E-mail: olehchaikovskyi@ukr.net
ORCID: 0000-0002-3175-242X

HEPCIHHEKTHBHU 3EJIEHOI'O HAJJOMHHUITBA HA XMEJbHUYYHNHI:
POJIb IUPPOBUX TEXHOJIOI'IM Y PO3BUTKY CAMINO PODOLICO

Anomauis

Penizitinuti mypusm € 00HUM i3 HAUOITLW OUHAMIYHUX HANPAMIE MYPUCMUYHOL THOYCMPI, WO NOEOHYE OYXOBHI NEPEeHCUBAHHS,
KYIbMypHY CRAOWUHY MA eKOHOMIYNUL PO36umoK peziotis. OOHUM i3 nepcnekmugHUX HanpsaMmie € 3elleHe naloMHUYmeo, wjo nepedoba-
uae exon02iuHO 8iON0GIOAIbLHI NOOOPOIICE MA BUKOPUCMAHHSL YUDPOGUX MEXHONO2IH 0I5l NOKPAULEHHSL MYPUCIUYHO20 00¢8idY. V ybomy
KoHmexcmi po3gumox naiomuuyvkozo mapuwpymy Camino Podolico y Xmenvnuywkiii obnacmi € 6ax)ciuum acnekmom, aKutl modice
cnpusmu 36epedcennio npupooHo20 cepedosulyd, 3aIyHeHtIo MiJCHAPOOHUX MYPUCMIE | CINBOPEHHIO HOBUX MOJICIUGOCTEl OISl MiC-
yesux 2pomao.

Locnioscenns ipynmyemoca Ha aHANi3i C8IMOBUX NPAKINUK PO3ZGUMKY NATOMHUYLKUX MAPWPY M8, 30Kkpema 00c6ioy Kamino oe
Canmuseo 6 Icnanii, ma 8paxo8ye 0CHOBHI eK0N02IuHI ma iHghpacmpykmypri ukauxku. Bukopucmanus yugposux mexnonoziii, maxux
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K MOOIbHI do0amKu 015 Hasieayii ma 6PoHIO8aHHs1, 8idipace KOU08Y Polb Y RIOGUWEHHT OOCIMYRHOCIE MApPWpPymy ma noKpaujeHHi
KoMyHIiKayii ceped nanomuukis. [{na ananizy mypucmuunoi npusabiusocmi Camino Podolico y Xmenvnuyvxii obnacmi 3acmocosano
Memoo oyinku mypucmuunoi 2comosnocmi peciony (TDI), wo exniouae KomMnieKcHy oyinKy maxkux napamempis, sik ingppacmpykmypa,
pecypcHa 6a3a, coyianbHO-eKOHOMIMHULL PIGeHb Ma KOHKYPEeHmHA nosuyis. Koocen i3 NOKasHUKié OYiHI08a6Cs 3a S-6albHOI0 WKATLON0,
WO 00360MUN0 BUBHAUUMU V3A2ATIbHEHUN THOeKC mypucmuunol npusabausocmi peciony. Ompumane suauennss ITI na piseni 3,12 csio-
YUMb PO NOMIPHULL PieeHb 20MOBHOCT XMeTbHUYYUHU 00 NPULOMY NATIOMHUKIE MA HeOOXIOHICIb NOOATbULO20 PO3GUMK) MAPUPYITY.

Hnst mpancgopmayii Camino Podolico y nomysicnuti incmpymenm 3anyuenns mypucmis 3anponoHo8aHo KOMIIEKC 3aX001e,
cepeod AKUX — aKmueizayis 3anyYeHHs MiCyeeux NiOnpuemMyie ma opeaizayiii O CMEOPeHHs. PO3GUHEHOI Mepedici G100XcemHo2o
JHCUMILA A XAPYYBAHHSL OJISL RATIOMHUKIS, PO3UIUPEHHSL PEKIAMHOL KAMAAHTT, @ MAKOJIC NOCULEHHS CRIBNPAYi 3 MIJICHAPOOHUMU NATOM-
HUYbKUMU acoyiayisamu Oisl NONYAapu3ayii mapupymy cepeo iHo3eMHUX mypucmie.

Taxum yuHOM, OOCHIOHCEHHS NIOMBEPONCYE, WO 3eNEHUT NANOMHUYbKULL mypusm Y XmenoHuybKil o61acmi Mae 3HAYHUll
nomenyian, npome 1020 peanizayis GUMA2ae KOMIIEKCHO20 NIOX00Y, 6KIIOYAIOYU PO3GUMOK IHPPACMPYKMYPU, Yudposux piuienv ma
MidicHapoonozo cniepobimnuymea. Camino Podolico mooce cmamu eadicnugum incmpymenmom He uuie Oisi KYIbmypHO20 ma 0yXo6-
HO20 PO3BUMKY Pe2ioHY, a U 05 11020 eKOHOMIUHO20 3POCMAHHSL.

Knwouosi crosa: Camino Podolico, Xmenvrnuyvra oonacme, ITII, yupposi mexnonoeii, nposcusants, pekiamia KaMnamis.
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